
RETAIL REVELATION
DESPITE THE RUMORS,

BRICK-AND-MORTAR IS HERE TO STAY

To paraphrase Mark Twain, “rumors of 
the death of brick and mortar retail are 
greatly exaggerated.” Although e-commerce 
grew an incredible 16% last year, brick-
and-mortar store sales still rose 3.6% to 
$4 trillion worldwide, as many people 
still prefer the in-store shopping 
experience where they can see and try 
out products before committing to a 
purchase.

Particularly with personal items, such 
as clothes, cosmetics, furniture, or with 
grocery items that need to be checked 
for quality and freshness, shoppers prefer 
the brick-and-mortar shopping experience.
Add the immediate gratification of taking 
your items home with you, as opposed 
to waiting for shipping, consumers find 
a more complete and fulfilling affair.

This doesn’t mean that brick-and-mortar 
isn’t evolving. Most brick-and-mortar 
businesses also have a digital shopping 
option, and, as statista research exposes, 
67% of millennials prefer to shop on-line, 
so the need for e-commerce grows as 
the younger generations age.

Even as e-commerce continues to grow, 
95% of US sales take place in physical 
locations. The berth of the omni-channel 
shopping world may have begun, but 
this hardly means brick-and-mortar is 
going away any time soon.

GANDER GROUP “COMES HOME” WITH NEW OFFICE LOCATION
GULFPORT, MS OFFICE EXPANDS GANDER GROUP’S NATIONAL REACH

Joining current locations in Hauppauge, NY; White Salmon, WA; Sacramento, CA; 
Lafayette, LA; and headquarters in Costa Mesa, CA; Gander Group is opening its newest 
office location in Gulfport, MS on Wednesday, May 8th with a ribbon-cutting ceremony and 
grand opening celebration.

While experiencing profound growth, Gander Group is still a family-run business, which 
explains why expansion was focused in Gulfport. Many family members of CEO & Founder 
Josh Blake have spent generations living and working in the region.

“The Blake family has been and is an active part of the Gulfport and Biloxi communities for 
generations. My parents, brothers, aunts, uncles, cousins, myself and future generations 
are woven into the traditions of this beautiful area,” states Josh Blake. “We are honored to 
being doing business in the place we know and love as our hometown.”

Located at 1401 23rd Avenue, in historic downtown Gulfport, the new office represent an 
exciting time of growth and future success for Gander Group, yet not without 
enthusiastically embracing the storied past of the building, neighborhood, or the family ties 
to the Mississippi Gulf Coast.

EMPLOYEE SPOTLIGHT: BETO VEGA
Beto has been an integral part in revamping the 
Accounting Department. With a strong work 
ethic and readiness to drop what he is doing to 
help anyone, he has helped new accountants get 
acclimated quickly to Gander Group’s accounting 
practices. On top of his infectious energy, Beto’s 
enthusiasm for promoting healthy living, whether 
through the monthly wellness challenges or his 
weekly yoga sessions, proves he is fully aligned 
with Gander Group’s core values. Great work, 
Beto!
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DID YOU KNOW?
According to data from Adobe, 

while 46% of all Black Friday 

and Cyber Monday traffic 

came through mobile devices, 

only 30% of sales closed there.


